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� The 7 groups represent a summary level of analysis which is stratified by Socioeconomic Status and Family Orientation. 

geoSmart  54 segments by group 

Family Orientation 
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High SES 

Mid SES 

Low SES 

Disadvantaged 

HIGH STATUS WEAKER FAMILY 

G2 High Status Urban G6 Urban Bohemian 

G5 High Density Urban G10 Desirable Urban 

HIGH STATUS STRONGER FAMILY 
G1 Prestige G8 High Status Suburban 

G3 Desirable Suburban G9 Family Achiever 

G4 Affluent Family G11 High Status Family 

G7 Affluent Multicultural G12 Mature Affluent Suburban 

MID STATUS WEAKER FAMILY 

G17 Urban Lifestyle G27 University Enclaves 

G21 Mid Status Urban G28 Holiday Lifestyle 

G26 Multicultural Urban Lifestyle G29 Multicultural Mixed Urban 

LOW STATUS WEAKER FAMILY 
G35 Mixed Suburban G40 Coastal Empty Nest & Retirement 

G36 Elderly Enclaves G42 Established Blue Collar Suburban 

G38 Provincial Mixed Urban 

LOW STATUS STRONGER FAMILY 
G30 Establishing Multicultural Family G39 Low Status Rural Fringe 
G31 Inland Rural Fringe G41 Old European Blue Collar 

G32 Establishing Provincial Family G43 Blue Collar Family 
G33 New Age Lifestyle G44 Provincial Blue Collar Suburban 
G34 Mature Provincial Suburban G45 Middle Eastern Multicultural 

G37 Established Multicultural Family 

MID STATUS STRONGER FAMILY 
G13 Aspiring Family G20 Metro Fringe 
G14 Mid Status Family Starter G22 Mixed Multicultural Suburban 

G15 Affluent Seachange G23 Mining 

G16 Established Multicultural Suburban G24 Mid Status Young Family 

G18 Mid Status Suburban G25 Mature Mid Status Family 

G19 Provincial Fringe 

DISADVANTAGED 
G46 Poor Mixed Urban G49 Established Asian G52 Provincial Battler 

G47 Low Status Mixed Multicultural G50 Mobile Holiday Accommodation G53 High Density Welfare 

G48 Small Town Blue Collar Suburban G51 Elderly Provincial Urban G54 Suburban Welfare 
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